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BusinessOwner

Unlocking the doors

to internet address

Claire Heaney

CASH-strapped small and me-
dium businesses know that a
website will open their busi-
ness to the world — but too
often they skimp on marketing
the site and it fails to achieve
its true potential.

Internet expert Jasmine Batra
said it did not have to be so difficult.

“4 website can be such a level
playing fleld and small business can
mmpete against the big corpor-
ates,” she said.

Mrz Batra, the director of Arrow
Internet Marketing, said there were
measures that businesses could take
to optimize their presence on the
internet.

She said her own company was
ranked first for searches on google-
.com.au for ‘SEQ company’ thanks
to elever use of optimisation.

Mrs Batra said experts could iden-
t.:fy what people were searching for
and how best the small or medium
business could tap into demand.

One step was to find out what
search words people were using
when looking for geods or services.
_Ikhelps, she said, to put yourself in
their shoes. For instance, are people
searching for “used baby goods’ or
‘second hand baby goods'.

Mrs Batra said when websltes were
developed they generally had access
to tools to track who was visiting the
gite, Traffic statistics can not only
show how many people are visiting
but how long they stayed.

Mrs Batra said people zshould do
thizs at least once a month.

“1 like to look at my traffic stats
every week,' she said.

“There are lots of insights in them.

“If vou were running a retail store
vou would be interested to know how
many people walked in the door.”
She said people could install Google
Anmalytice which would assist them
find out where their visitors were
coming from and how they inter-
acted with the site.

She said it also was important to
manage the content of the site,
keeping it up-to-date and relevant.

Mrs Batra said Google had more
than 300 criteria when ranking web-
gites, Blogging, RSES feeds and re-
peating key words were all advanta-
geous and would optimise a site.

Mrs Batra said it was pointless to
spend a lot of money on a site and
not market if.

“They need to be spending money
on the online marketing of the site as
well," she sald.
=I5 also important to identify your
farget market. If, for example, you are

Net gains: online guru Jasmine Batra.

Look me up

The search is on:

COME up with identifizble words and
phrases for your product'senice,
KEEF an aye on your traffic stats.

WHEN building a website stay away
from flash based websitas,

IDEMTIFY your target market and
tailor your web strategy to reflect it
GOOGLE looks atfresh content so
keep it up-to-date.

CONSIDER Google AdWords for
your businass at various timas.

targeting C:éne'r;'at'.i.dn b ycul:mght be
k Pariin e el Ki
soeial nﬂtwnr]glgg slites such as My-
Space, Flickr and Delicious.

“There are alot of opportunities to
make the most of it,” she said.

She said some businesses might
find Pay Per Click promotions, such
as CGoogle AdWords, effective.

Mrs Batra sald businesses might
like to run Google Adwords in the
short term, at particular times of the
year in their business cycle.

But she said it was important for
businesses to know how much the
service was costing them and how
much it cost to get each client or sell
each product.

She =zaid some clientz offering
professional services had found Goo-
gle AdWords beneficial.

Mrs Batra said one of her clients,
which sellzs solar panels, had been
able to work out that using AdWords
it eost it $30 to sell a $1500 panel.

1 JASMIMNE Batra will be a speaker at the
Tth annual CeBIT Australia's Exhibition in
Daring Harbour. Sydney.

She will cover issues such as eMarket-
ing and search engine optimisation.

More than 750 tech wluﬂun
viders will feature at CeBIT

The search
ison...
Case study 1

ARROW Internet Marketing started |
working with a plastic surgeon ona
website optimisation stfategyrﬁve |
menths ago.

Jasmine Batra said at that time
when a search was undertaken
using words such as ‘facelift
surgery” and ‘turmmy tuck
Melbourne' the web address did
not come up in the first 100 results
on Google.

She said with optimisation
strategies, including manual
submissions to search engines
and directories, article marketing,
blogging and forum posts, and
making the website code search
engine friendly, the address
www. avenueplasticsurvery.com s
saearching much better.

“Within three months their
rankings improved substantially
and now they are on page one for
their target phrases,” she said.

The traffic on the site increased
150 percent in six months.

She said the client's practice
was now busier,

Case study 2

FOR a small printing company
based in Canberra,

www _kainosprint.com.au, has
found online marketing a
revelation.

For a business that for the past
12 years has used many forms of
advertising to compete with the big
end of town the online marketing
has put the business on an equal
footing with the bigger players.

Mrs Batra said thanks to some
optimisation work the business
now ranked No 1 on Google for
calendar printing.

""The owner says he has never
done this volume of business in 12
years,”' she said.

[ Net link: www.searchenginarankings. com.au
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